
 

 

 
 

 

 
  

 

Rapid Prompting Method 
This is an alternate version of the characteristics overview chart on the next page.  It is 
provided for accessibility. 

Verbal skills 

• Verbal 

Grade Level 

• Elementary 
• Middle/High 

Cognitive Level 

• High Functioning 

Areas Addressed 

• (Pre)Academic/Cognitive/Academic 
• Adaptive Behavior/Daily Living 



 
 
 

 
 
 

 
  

 

 

 
 
 

 

Texas Autism Resource Guide for Effective Teaching 

Rapid Prompting Method 

Verbal Skills 
� Nonverbal 
� Mixed 
7 Verbal 

Grade Levels 
� PK 
7 Elementary 
7 Middle/High 

Cognitive Level 
� Classic 
7 High 

Functioning 

Areas Addressed 
7 (Pre)Academic/
      Cognitive/Academic 
7 Adaptive Behavior/
      Daily Living 
� Behavior 
� Communication/Speech 
� Social/Emotional

 Brief Introduction 
The Rapid Prompting Method (RPM) was created by the parent of a child with autism (AU) and popular-
ized by the media.

 Description 
RPM is designed to teach academics and communication. Its creator reported that her method activates 
“the reasoning part of the brain so that the student becomes distracted by and engaged in learning” 
(Mukhopadhyay, 2008). RPM uses constant and frequent prompting in one-to-one sessions to initiate a 
student’s independent response. In addition to teaching letter-chart pointing, RPM also utilizes stencils 
and other drawing exercises to lead to independent handwriting.

 Summary 
One-to-one sessions where a student receives constant verbal prompts are the basis of the RPM pro-
gram, a relatively new method. Its creator anecdotally reports a positive impact on her son, for whom 
she developed RPM.

 Research Table 
# of Studies Ages Sample 

Size 
Area(s) Addressed Outcome 

0 

390
 



 

 
 

Interventions

 References 
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halo-soma.org

 Resources and Materials 
• 	 RPM: www.halo-soma.org 

This link takes the user to an overview of RPM with links to frequently asked questions, videos, and other infor-
mation. 
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